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A Review of the Research on the Pricing Strategy of
Third Party Payment Platform

WANG Na WANG Bingzhi LIU Wen
( School of Business Hubei University Wuhan 430062 China)

Abstract: Based on the systematic analysis of the current research literature on the third —party payment platform
pricing this paper finds that the pricing strategy of third—party payment monopoly platforms is influenced by many
factors which include user size network externality price elasticity of demand transaction frequency probability of
successful matching technology of successful transaction and user’ s preference for platform. In the meantime the
main influencing factors of the third—party payment competitive platform pricing include the transfer cost the service
fee paid to the bank the price elasticity of demand of the users and the platform the attribution of the users the
degree of difference between the competing platforms the maturity of the platform and the network externality. These
conclusions lay a solid theoretical foundation for the third —party payment platform to formulate appropriate price
strategy.

Key words: third party payment platform; monopoly platform; competitive platform; pricing strategy



