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Tab.1 Composition of valid samples
iH By FEARK/ A HAH/ % =] By HARA B %
3 107 47.30 1 000 JTLAF 55 24.30
o ‘e 119 52.70 1 000~5 000 JG 123 54.40
[=Loa 43 19 S 5000~ 10 000 JG 45 19.90
K%L 45 19.90 10 000 JCLA | 3 1.30
2D —
AF 135 59.70 1 000 TCRAF 43 19
At LA 1 3 1.30 H ®i 0~1 000 JC 98 43.40
25 HFLIF 167 73.90 i 1 000~2 000 JG 65 28.80
AR 26~35 55 24.30 2 000~3 000 JG 12 5.30
36 L 4 1.80 3000 JCLA L 8 3.50
2
Tab.2 Variables and reliability
a AVE C.R
0. 693
0. 873 0. 841 0. 649 0. 846
0. 840
0. 754
0. 831 0. 829 0. 620 0. 830
0. 775
0. 723
0. 886 0. 878 0. 723 0. 886
0. 928
0. 826
0. 829 0. 858 0. 669 0. 859
0. 799
0. 802
0. 661 0. 804 0. 585 0. 808
0. 822
()
27.103%

Harman



2019 4 : N 21
. ( CFA) ( CR)
() 0. 700
SPSS21.0 AMOS17 N ( AVE) 0. 500
. 2 AVE (
Cronbach’s o 0. 700 3) 3 AVE
3
Tab.3 Descriptive statistics and correlation coefficients
r & 1 2 3 4 5 6 7 8 9 10
il -
A 0. 063 -
2415 -0.081 -0.235"" -
HIA -0. 062 0.251* -0.052 -
P A <7 0. 057 0.230**  0.096 0.357"" -
IEHEE 0.078 0. 096 0. 024 0.113 0. 070 0. 805
KEET 0.082 0. 085 0. 061 0.051 -0. 044 0.764**  0.776
e SIEAT 0.017 0. 103 0.113 0. 068 0. 062 0.706""  0.733"*  0.850
ALY 0. 030 0.117 0.219"" 0.141" 0. 120 0.591°"  0.545** 0.578"" 0.817
AR 0.021 0.116 0.112 0.127 0. 062 0.570°*  0.521*"  0.591°* 0.727** 0.764
PE 1.530 2.230 3.390 1. 980 2.310 3.102 3.302 3.181 3.218 3.232
FrEs 0. 500 0.576 0. 909 0.705 0.958 0.747 0.723 0.751 0.780  0.757
ko ok ok P<0. 05 P<0.01; AVE
() P<0.001)
3 \ 1 ; (B=0.721
. . P<0.001)
) Y 2 y
o Baron Kenny 16
() 4
( VIF) 2
o 0.678 ( P<0.001) 0.291 ( P<0.001)
(8=0.573 P<0.001)
4 o

4 (B=0.678 3 4
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Tab. 4 Influencing factors of usage intention of platforms and platform attachment

S-S R SE AR

/}éﬁ%j"i\tiﬂ ﬁv‘ﬁji X7 15 /e uen [ B F R AN
PR — R PR =
P -0.016 (0.081) -0.019 (0.068) 0. 006 (0.082)
JE A n N74 (N0 N8N n NnNHH ({0 NARAN n 1 (0 TR
ise V. U/VU \U \IIJ/ V. VoL \U \IU'r/ V. 1 \\}.UIU/
% 0.07 (0.046) -0.021 (0.04) 0. 168 (0. 047)
AR
HIA 0.07 (0.062) 0.03 (0.052) 0.075 (0.063)
H et ik =& b —_Nn Nnn1t /N NACN _Nn nn /0 N0 n N1e /N NACN
JI P RA) L) U. Uul1 \U. U“PU} V. UL \U UJ7} V. Voo \U U“PU}
i RE STEARAT 0.678" " (0.061) 0.291"** (0.065) 0.721°**  (0.061)
A FEBR 0.537**" (0.056)
R 0.393 0.572 0. 445
P #E R 0.377 0.558 0.43
F 18 23. 646 41. 635 29.278
Dok ok % P<0. 001; .
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Sharing Platform Trust Platform Attachment

and Usage Intention of Platforms

ZHANG Gewel
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Abstract: Based on the macro background of sharing economy and the micro point of view of consumers this paper

takes Planned Behavior Theory and Attachment Theory as the theoretical basis to discuss the mechanism of sharing

platform trust on the willingness to use platforms and analyze the mode of platform attachment in this process. The

empirical method of hierarchical regression is adopted to find that sharing platform trust is one of the important variables

to improve consumers’ intention to use platforms and sharing platform trust has a positive effect on their intention

forming a mediation model. Platform enterprises should start from the perspective of consumers gain their trust and

establish an emotional relationship with them.

Key words: sharing platform trust; platform attachment; usage intention of platforms; Planned Behavior Theory;

Attachment Theory



