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Fig.1 Overall structure of China’e—commerce targeted poverty alleviation research
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Interdisciplinary Research on E-Commerce and Targeted Poverty
Alleviation: A Systematic Literatures Review

WANG Qing

( Business School of Nankai University, Tianjin 300071;

Guian New Area Science and Technology Industrial Innovation Center, Guian Guizhou 550003)

Abstract: E—commerce, characterized by “Internet plus”, has become an important strategic choice for targeted
poverty alleviation, and has attracted wide attention from the academic circles. With the continuous growth of relevant
research literatures, the call for innovative exploration in theory and practice is also increasing. It is necessary to sort
out and evaluate the existing documents to promote the deepening of relevant research. This paper employs systematic
review method to summarize the e—commerce targeted poverty alleviation from four aspects: participant type, practice
model, influencing factors and implementation effects. It is found that the research on e—commerce targeted poverty
alleviation in China is still in its infancy, and there are some problems, such as lack of empirical research, innovative
content & theory localization. The future research should balance the development of research topics, expand research
horizons, and implement in—depth theoretical research and verification.
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