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()
§ 2 .
38 0. 686
( Do 2013 - 2017
2017 2013 62.2% 38
o . 38 ( Auto
38 38 85% Share) 0. 026
( Ic Share)
2013-2017 38
2013-2017
Tab.2 Descriptive statistics
Abs 190 0. 686 0. 226 0.043 0.99%4
Auto Share 190 0.026 0. 064 1.896* 107 0. 345
Arr 190 0. 457 0. 327 -0. 135 1. 063
Alr 190 0.503 0. 099 0.041 0.751
Aupr 190 -0. 088 0. 131 -0. 981 0. 094
Apgr 190 0.571 3.329 -0.419 44.597
IcShare 190 0. 024 0.061 2.483* 107 0. 345
Iclev 190 0. 649 0. 142 0.076 0. 925
Ielr 190 0.520 0. 127 0. 025 1. 105
lerr 190 0.053 0. 061 -0.179 0.270
Iesmr 190 3.946 4.385 0.68 38. 7059
Ieroa 190 0.015 0.051 -0. 177 0.228
Lepgr 190 0. 349 1. 840 -0. 141 25.262
lest 190 0. 400 0.491 0. 000 1. 000
N / )  Meanl
() (2 ( /
2013-2017 ) /N1) ) MI1-MO o
Groupl
. 3 Groupl ( Mean0 —
N1 Meanl) 2013-2017

MeanO
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Tab.3 Single variable test of auto insurance business structure
P Groupl Group2
N1 Mean 0 Mean 1 M1-MO N2 Mean0 Mean 1 M1-MO
2013 64 0.729 0. 498 -0.231""" 38 0.729 0.677 -0.052
2014 63 0.732 0.522 -0.210""" 38 0.732 0. 697 -0.035
2015 72 0.734 0.49%4 -0.240""" 38 0.734 0. 696 -0.038
2016 80 0.736 0. 464 -0.272""" 38 0.736 0. 693 -0.042
2017 85 0.622 0.479 -0.142""" 38 0.622 0. 664 0.043
Dok ok ok, ok ok, 0.01. 0.05. 0.1 o
() B
4 A C 2013-2017 4
38 o
4
Tab.4 Auto insurance business structure regression analysis table
Ap Panel A Panel B Panel C Panel D
Auto Share 0.178 0. 857 — —
Arr -0.030 0. 030 — —
Alr 0.419"" 0.175°"" — —
Aupr 0.456""" 0.185"°" — —
Apgr 0.016"" 0. 002 — —
IcShare — — 0.619°"" -0.723
Ielev — — 0. 084 -0.013
Ielr — — -0435""" 0.121"""
Ierr — — 0.384" 0. 055
Tesmr — — -0.011°"" -0.005"""
Icroa — — -0.123 0.118
Iepgr — — -0. 006 1.088 # 10"
Test — — 0.274""" 0.086"""
Constant 0.515°"" 0.282°"" 0.759° " 0.260°""
Company ARl il e[Sy il
Year R Pl e[S 8] il
Adj. R’ 0.0754 0.9428 0.5219 0.9570
F1E 4.081 68. 730 26. 785 86. 744
Prob>F 0. 002 0. 000 0. 000 0. 000

R I SN S

0.01. 0.05.

0.1
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5

Tab.5 Regression analysis of auto insurance structure based on scale difference

G2y L—size H-size
Auto Share 26.218°"" — 0.169°" —
Arr 0. 027 — 0.178""" —
Alr 0.204%** _ -0. 040 —
Aupr 0.142° — -0. 650 —
Apgr 0.003 — 0.233""" —
IcShare — 5. 065 — 0.187""
Ielev — -0.021 — -0.681"""
Lelr — 0.104"" — -0.276
lerr — 0. 068 — 0. 147
lesmr — -0.005""" — -0.022
Ieroa — 0.110 — -1.480"
Iepgr — 0.001 — 0.045
lest — 0.111"°"" — 0.086"""
Constant 0.233""" 0.259°"" 0.653""" 1.463° "7
Company il il e[Sy FE4E
Year il il E[= ] R4 i
Adj. R? 0. 9470 0. 9591 0. 7050 0. 8764
FAH 71.513 88. 845 17.25 14. 397
Prob>F 0. 000 0. 000 0. 000 0. 000
Dok ok ok, ok ok, * 0.01. 0.05.
( H—structure) 6
(3)
?
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Tab. 6 Regression analysis of auto insurance based on structural differences
AR L-structure H-structure
Auto Share 8.925°" — 0. 609 —
Arr -0. 044 — 0.067"" —
Alr -0. 080 — 0.254""" —
Aupr 0. 090 — -0. 024 —
Apgr -0.016" — -0. 001 —
IcShare — 3.877 — -0. 960
Iclev — -0. 157 — 0. 026
lelr — 0. 026 — 0.155°"
Terr — 0.234° — -0. 063
Iesmr — -0.006""" — 0. 000
Icroa — -0.032 — 0. 045
Iepgr — -0.038 — -0. 001
Test — — — 0.079"""
Constant 0.401""" 0.438""" 0.759°"" 0.260"""
Company il il il il
Year il il il il
Adj. R 0.9548 0. 9555 0.5336 0. 6440
F1E 63.28 56.07 5.34 7.26
Prob>F 0. 000 0. 000 0. 000 0. 000
0
;R ok ok Kok, ok 0.01. 0.05. 0.1 o
7 3.4
5.6
()
(1) 2013-
2017 38
(In API) ((Abs)
;(2) 2013-2017 38
(In Asset) (Ic Share)
. . ( 8)
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Tab.7 Regression analysis of auto insurance business of small—scale insurance companies based on structural differences

A L-size (S=0) L-size (S=1)
Auto Share 41.494""" — 22.567"" —
Arr -0.131"" — 0.060 " —
Alr 0.192 — 0.302°"" —
Aupr 0. 164 — -0. 084 —
Apgr 0.012 — 0.001 —
IcShare — 16. 142" — 14. 007
Iclev — 0. 005 — 0.025
Ielr — -0.516""" — 0.163"
lerr — 1.050°"" — -0.033
Iesmr — -0.007" — -0. 001
Ieroa — -1.189° — 0.031
lepgr — -0.115 — 0. 000
Test — — — 0.010"""
Constant 0.272"" 0.657°"" 0.515""" 0.593"""
Company [ FE4E il il
Year Izl Izl i il
Adj. R’ 0. 3476 0.3942 0. 5370 0. 6233
FAE 6.75 6.02 5.10 6.23
Prob>F 0. 000 0. 000 0. 000 0. 000
0
: Dok ek, ok ok, F
0.01. 0.05. 0.1 o
#£8 HERIELR
Tab.8 Robustness test
A In API Abs AR In API Abs
Auto Share 15.556" " — Icroa — -0. 095
Arr 0. 001 — Iepgr — -0. 003
Alr 2.708*** — Test — 0.267°""
Aupr 6.332** — Constant 13.642° 77 0.330""
Apgr 0.091"" — Company El= g EIEat
InAsset — 0.029°"* Year Szl Sl
Iclev — 0. 055 Adj. R? 0. 6934 0.5325
Telr _ ~0.433" %" F1{H 86. 49 27.77
Terr _ 0.488"* Prob>F 0. 000 0. 000
[esmr — -0.011"""
TE: o+ow % ow ok & P 5IFRFR 0.01, 0.05, 0.1 Y 123 P K,
N 13

-2017 38

2013
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Research on the Continuing Education of Academic Qualifications in
Fujian Universities based on the Supply Side Reform
FANG Fang

( College of Continuing Education Fujian Business University ~Fuzhou 350012  China)

Abstract: Under the background of high—quality development of market economy supply side reform is an inevitable
requirement to promote the development of continuing education of academic qualifications in Fujian universities. There
are some problems in the continuing education of academic qualifications in Fujian colleges and universities for
instance the supply quality needs to be improved the supply structure needs to be optimized and the supply
guarantee needs to be strengthened. Therefore first of all we can improve the quality of supply and enhance the level
of supply by strengthening development planning enriching teachers and highlighting teaching effect. Secondly by
optimizing the professional structure hierarchical structure and regional structure we can optimize the supply structure
and improve the supply efficiency. Finally through strengthening resource guarantee management guarantee and
evaluation guarantee we can stimulate supply vitality.

Key words: continuing education of academic qualifications in colleges and universities; supply side reform; supply

quality; supply structure; supply guarantee

( 23 )
Analysis of the Reasons for the Unbalance of the Structure of Auto
Insurance Business in Insurance Companies and
Its Optimization Countermeasures

YANG Siyin* ¢ LIU Qiujin* ©  ZHANG Ruichen”

(a. School of Computer and Information b. School of Management c¢. Key Laboratory of Ecology and Resource

Statistics of Fujian Provincial Universities Fujian Agriculture and Forestry University Fuzhou 350002 China)

Abstract: Based on the research background of the Chinese insurance company’s auto insurance business structure
imbalance the micro data is selected as a sample to discuss the reasons and optimization solutions of the auto insurance
business structure imbalance from the perspective of the auto insurance products and the company itself and further
explore optimization measures for auto insurance business structure in different types of insurance companies based on
the company’s size differences and business structure differences. The study shows that product guarantee capabilities
customer satisfaction the company’s market size and strategic objectives have a significant impact on the auto insurance
business structure with less impact on profitability and solvency. Moreover the quality of auto insurance products and
the company’s development level will also affect the insurance companies of different sizes and business structures to
varying degrees.

Key words: auto insurance business structure; car insurance product quality; company development level; cause

analysis; optimization strategy



