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Difficulties and Countermeasures of Cross—border
E—-commerce Transformation of Small and
Medium-sized Foreign Trade Enterprises

ZHANG Xiaheng
( School of Economics and Management Chuzhou University Chuzhou 239000 China)

Abstract: Promoting the transformation and development of small and medium-sized foreign trade enterprises to cross—
border e-commerce is of great significance to the innovative development of China’s traditional foreign trade and the
rapid growth of small and medium-sized foreign trade enterprises. Through the investigation of 348 small and medium—
sized foreign trade enterprises focusing on the business status cross-border e-commerce cognition cross-border e—
commerce transformation willingness and obstacles of small and medium-sized foreign trade enterprises this paper
aims to clarify the obstacles to cross-border e-commerce transformation of small and medium-sized foreign trade
enterprises in China. The survey results show that the operation status of small and medium-sized foreign trade
enterprises is difficult for they lack the awareness of cross-border e-commerce and face many obstacles such as the
short of talents policies and supporting resources during the transformation. Also significant differences exist
between foreign trade enterprises of different sizes development stages duration of existence and industry types.

Based on this it is suggested that on the basis of improving the cognition of cross-border e-commerce a series of
supporting policies should be issued and a cross-border e-commerce talent mechanism must be established to promote
the development and transformation of cross-horder e-commerce of small and medium-sized foreign trade enterprises.
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