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Tab.1 Distribution of sample characteristics

/ 1% / 1%

156 48.9 191 59.9

163 51.1 128 40. 1

1980-1989 120 37.6 63 19.7
1990-1999 169 53 130 40. 8
2000 30 9.4 99 31
15 4.7 27 8.5

43 13.5 121 37.9

261 81.8 198 62.1

<2000 70 21.9 271 86. 8
2000~ 5000 153 48 42 13.2
5001 ~ 8000 60 18.8 151 47.3

>8000 36 11.3 168 52.7
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2
Tab. 2 Reliability and validity
- - BAGE T A FE WS B
Std SMC CR Cronbach’s « AVE
BRI PS1 0. 877 0. 769 0.925 0.924 0. 804
PS2 0.914 0. 835
PS3 0. 898 0. 806
S ] EM1 0.885 0.783 0.886 0.885 0.795
EM2 0.898 0.806
iR ' 4 sc1 0.912 0.832 0.939 0.938 0.836
sC2 0.934 0.872
SC3 0.897 0.805
(RN S S SN1 0.913 0.834 0.955 0.955 0.877
SN2 0.955 0.912
SN3 0.941 0.885
HEA PREI 0.900 0.810 0.928 0.927 0.810
PRE2 0.917 0.841
PRE3 0.883 0.780
REJTIAA ABI1 0.831 0.691 0.870 0.870 0.691
ABI2 0.847 0.717
ABI3 0.815 0.664
Al = 1] INT1 0.941 0.885 0.954 0.953 0.838
INT2 0.959 0.920
INT3 0.905 0.819
INT4 0.853 0.728
3 AVE
Tab.3 Analysis of AVE differential validity
AVE
0.731 0. 855
0. 838 0.618 0.915
0. 691 0.584 0.716 0. 831
0. 810 0.723 0. 699 0. 661 0. 900
0. 877 0. 740 0. 659 0. 557 0. 784 0.936

AVE

pearson °
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Tab.4 Model fitting indicators
X’ X2 /df NFI RMSEA SRMR TLI CFI
<5 >0.9 <0. 08 <0. 08 >0.9 >0.9
504.954  2.853(df=177) 0.931 0. 076 0. 046 0. 946 0.954
5
Tab.5 Path coefficient of model and hypothesis test results
<——= 0. 049 H1
<= 0.200" ** H2
<——- 0.340" ** H3a
<——= 0.406* ** H3b
<= 0.535*** H4a
<-—- 0.267*** H4b
<= 0.244*** H5
<——- 0.426*** H6
L% ok X 1% °
3. Bootstrap 0.319~1. 181 T~ Tas
AMOS24.0 7b o 0.263 Z
95% Bootstrap 1 000 6 1. 448
o N 0 o
. 0.857 Z 6. 035
0.236. 0.359 0.595 7 1. 605. 3.626 0
2. 888
0 0.611~1. 1865 o
6 .
Tab. 6 Intermediate direct and total effect diagrams
Bootstrap 1000 X 95% ‘&7 X [H]
FRHOHIER
A FAGTHE MR T ESHE
PR VAL TRR FRR TRR ERR
HEA SN T A 00 0.236 0.147 1.605 0.043 0.701 0.012 0.619
i Soikg e 4 0.359 0.099 3.626 0.188 0.582 0.202 0.607
RS0 0.595 0.206 2.888 0.319 1.181 0.286 1111
MBSO 0.263 0.181 1.448 -0.074 0.606 -0.068 0.617
585U 0.857 0.142 6.035 0.611 1.186 0.622 1.208
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An Empirical Study on the Influencing Factors of the Entrepreneurial

Intention of the New Generation of Migrant Workers Returning Home

XIE Guihua' * WANG Linping™

( 1. Department of Business Administration Fujian Business University Fuzhou 350012 China;
2. a. College of Management; b. College of Economics Fujian Agricultural

and Forestry University Fuzhou 350002 China)

Abstract: From a cognitive perspective this paper constructs the theoretical model of entrepreneurial environment

entrepreneurial cognition and entrepreneurial intention and explores the influence of entrepreneurial environment and
entrepreneurial cognition on the entrepreneurial intention of the new generation of migrant workers returning home and
its action path. The empirical study shows that different levels of entrepreneurial environment have different paths to
the new generation of migrant workers’ intention to return home for entrepreneurship. Social network support has
direct influence on entrepreneurial intention and indirect influence on entrepreneurial cognition. Macro environment
indirectly influences entrepreneurial intention through entrepreneurial cognition. Entrepreneurial cognition plays an
intermediary role in the relationship between entrepreneurial environment and entrepreneurial intention. Social
network — based entrepreneurship publicity should be carried out to optimize the macro environment for
entrepreneurship and increase entrepreneurship training so as to enhance the intention of returning home for
entrepreneurship.

Key words: new generation of migrant workers; entrepreneurial intention of returning home; entrepreneurial

environment; entrepreneurial cognition



