2020 3

53

DOI:10.19473/j.cnki.1008-4940.2020.03.009

Fo61. 15

© 2019-12-27
(1965-)
( 1996-)

20

233030)

2096-3300 (2020) 03-0053-08

70



54

JOURNAL OF FUJIAN BUSINESS UNIVERSITY

2020

3

o Gnyawali

~

o GEM

Fogel °



2020

3

55

HI:

Hla:
H1b:
Hle:
H1d:

. 9
Murnieks

221



2020 3

56 JOURNAL OF FUJIAN BUSINESS UNIVERSITY
o H3c: ;
H3d: 0
o H4-:
1 o
o Murniek 10

H2: o
()
1
~ S Fig.1 Conceptual Model
’ ()
252 100%
144 57.1%; 108
42.9% . 26 33
° 13.1%; 20 59 23.4%;
N 21~25 160 63.5%.
20
° 17.9%; 74
29. 4%;
158 62.7% .
()
H3: o
H3a: ; )
o 1~5
H3b: ;

Likert 5 1 o



2020 3 57
GEM 0.78 o
CR 0.8 AVE 0.5
S N AVE 0. 691
12 “ AVE ( 1)
T ()
Obschonka ! 2, N N
sobel
"o a* b a* b
Cardon "
o Bootstrap a* b
15 12
“ o Preacher  Hayes " Bootstrap
v v Bootstrap
T o 3
o « R R ”
N o 95% 0 0. 375
68. 71%; “ —
— 7 95%
N N 0 0.332 62. 79%:;
« R R ”

95% 0 0.335

0 53.97%; “ —

N — 7 95%
() 0 0. 341 50.99% .
6 SPSS 22
o 1 H4 o
a 0. 866 ~0. 959



58 JOURNAL OF FUJIAN BUSINESS UNIVERSITY 2020 3

1
Tab.1 Reliability and validity test
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Tab.2 correlation
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Tab.3 Mediating Effect

95% 95%
— — 0.171 0. 084 0. 258 0. 375 0. 265 0. 488 0. 546
— — 0.197 0.123 0.270 0.332 0.258 0.413 0.528
— — 0. 286 0.210 0.361 0.335 0. 261 0.416 0. 620
— — 0.328 0. 250 0. 406 0. 341 0. 263 0. 424 0. 669
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A Study on the Influence of Entrepreneurial Environment on
College Students’ Entrepreneurial Passion

—Based on the Investigation of Colleges and Universities in Jiangsu

Zhejiang and Anhui Province
WANG Jingjing HUANG Xiaojuan
( School of Business Administration Anhui University of Finance and Economics Bengbu 233030 China)

Abstract: College students’ entrepreneurship is an important measure to respond to the national innovation—driven
development strategy. Based on the theory of identity this paper discusses the mechanism of entrepreneurial
environment on college students’ entrepreneurial passion. The four dimensions of entrepreneurial environment

administration education and training financing and social and cultural environment all positively influence the
entrepreneurial passion of college students while the entrepreneurial environment positively influences the
entrepreneurial identity and the entrepreneurial identity positively influences the entrepreneurial passion.
Entrepreneurial identity plays a part in mediating the relationship between the entrepreneurial environment and the
entrepreneurial passion of college students. On the premise of improving the entrepreneurial environment for college
students we should attach importance to cultivating their entrepreneurial identity stimulating their entrepreneurial
enthusiasm and strengthening their entrepreneurial team.

Key words: entrepreneurial environment; entrepreneurial identity; entrepreneurial passion of college students;

identity theory



