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Fig. 1 Analytical framework of public procurement and
nostalgia on consumers” willingness to participate in

consumption assistance based on S—O—-R theory
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Tab.2 Descriptive statistics of main variables
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Consumers” Willingness in Poverty Alleviation Through
Consumption Under the Perspective of
Public Procurement and Nostalgia
ZHAN Huiying

( College of Economics and Management Zhejiang Agriculture and Forestry University

Hangzhou 311300 China)

Abstract: Continuously enhancing consumers” willingness to purchase poverty alleviation products is necessary for
building a long —term mechanism for poverty alleviation through consumption. Based on the stimulus —organism —
response ( S-O-R) theory this paper attempts to construct an analytical framework of “public procurement and
nostalgia—perceived state of poverty alleviation products—consumer purchase intention and behavior” and uses the
survey data of consumers in first—tier cities in China to empirically analyze the influence of public procurement and
nostalgia on consumers” willingness to participate in poverty alleviation using structural equation modeling. The study
found that in addition to the direct effect there was no direct effect of public procurement and nostalgia on
consumers” willingness in poverty alleviation. The study found that in addition to the direct effect public
procurement has a significant indirect effect on consumers” willingness to purchase poverty alleviation products through
quality perception and poverty alleviation perception but quality and poverty alleviation perception only play a partial
mediating effect; meanwhile nostalgia does not have a direct effect on consumers” willingness to purchase poverty
alleviation products but has an indirect effect on purchase willingness through quality perception and quality
perception plays a full mediating effect. The government and related enterprises should take the quality and
characteristic demands of products as the fundamental foothold and make full use of the demonstration role of public
procurement and the nostalgia of consumers to formulate targeted marketing strategies so as to promote consumers’
willingness and behavior to participate in consumer assistance.

Key words: consumption assistance; public procurement; nostalgia; purchase decision; S-O-R theory



