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Fig. 1 First—order factor model and second—order factor model of organizational Chaxu climate



2022 2 : 31

2

Fig. 2 First—order factor model and second—order factor model of job crafting

1 2
Tab.1 Comparison of first—order factor model

and second—order factor model Tab.2 Validation factor analysis and reliability metric value

of organizational commitment and uncertainty avoidance

RZ
D 0.908 0.622
CMIN= 164.225 DF=41
PT  0.831 0.622 OM, 0.649 0.421
B 0768 0604 CFI= 0.962 TLI= 0.949
: " RMSEA= 0.076 SRMR= 0. 032 OM 0.7720.597
CMIN=81. 555
- CMIN/DF=4. 005 OM, 0.741 0.548
0CC0.965 0902 : DF=20 CFI= 0.974
OM, 0.863 0.745 TLI= 0.963
0.942 0.672 S A= 0,077
oM, 0. , = 0.
(o) s BT SRMR = 0. 029
TC  0.855 0.543 OM, 0.911 0.830 e
0000 0,649 CMIN= 390.495 DF=87 CMIN/DF=4. 078
. . oM, 0. .
CFI= 0.924 TLI= 0.909 7 0.8620.743
RC  0.845 0.522
RMSEA = 0.082 SRMR= 0. 042 OM; 0.827 0.683
JC 0.931 0.819 CMIN/DF=4.488 UA, 0.727 0.529
UA, 0.717 0.514 CMIN=52. 283
() UA, 0.798 0.637 DF=14 CFl= 0,977
TLI= 0.965
UA, 0.773 0.597 0.897 0.554
2, RMSEA = 0. 073
0.6 (ua) UAs 07920627 SRMR=0. 027
. UAg 0.703 0.494 CMIN/DF =3. 735
R 0.4 UA, 0.692 0.479
( AVE) 0.5 3 . .

AVE



32 JOURNAL OF FUJIAN BUSINESS UNIVERSITY 2022 2

3 2.
Tab.3 Reliability and validity of research variables . . .
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Fig. 3 Test results of main effect and 4
direct moderating effect Fig. 4 Test results of moderated mediating effect
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Tab.4 Test results of moderated mediating effect model
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The Influencing Factors of Digital Divide in
the Context of Population Aging

Based on the Questionnaire Survey of Fuzhou Residents

DING Jie FU Haihuang XU Qingping
( School of Finance Fujian Jiangxia University Fuzhou 350000 China)

Abstract: Based on the questionnaire survey of “Digital divide among the elderly” in Fuzhou among citizens and the
elderly this paper makes an empirical analysis by Amos structural equation model and grey relational model. The
results show that the digital divide among the elderly is affected by many factors including community influence
effort expectation perceived risk and efficacy expectation. Community influence and effort expectation directly
influence the intention to use while convenience condition perceived risk and community influence indirectly
influence the intention to use. Among them the community influence has the biggest effect on the elderly’s willingness
to use smart devices. The government should enhance the support of smart pension policies create an environment for
the elderly to learn from the Internet and strengthen the supervision of illegal acts on the Internet; enterprises should
invest in research and development of aging —appropriate products in a targeted manner; and the elderly should
increase their willingness to be digitally integrated; their children should strengthen the awareness of digital back -
feeding and actively pay attention to the digital life of the elderly.

Key words: digital divide; structural equation model; grey relational model
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The Effect of Organizational Chaxu Climate on

Employees” Job Crafting Behavior
—the Building and Investigation of A Moderated Mediation Role

FANG Zhibin

( Teaching and Research Center Xiamen National Accounting Institute Xiamen 361005 China)

Abstract: This study expands the job crafting theory under the Chinese cultural background and constructs a
moderated mediating effect model to explore how organizational Chaxu climate affects employees” job crafting and the
action mechanism of employees” organizational commitment and uncertainty avoidance in the model. The empirical
study based on multi—stage survey data shows that organizational Chaxu climate has a negative impact on employees”
job crafting in which organizational commitment plays a partial mediating role. Uncertainty avoidance negatively
regulates the relationship between organizational Chaxu climate and employees” job crafting and further regulates the
mediating mechanism that organizational Chaxu climate influences employees” job crafting through organizational
commitment. For employees with high uncertainty avoidance the effect of organizational Chaxu climate is more
obvious in the whole mediation process. Enterprise managers should shape a good organizational culture abandon the
differential order pattern in the organization let employees participate in job setting and improve employees’
organizational commitment as to promote employees to actively reshape their work.

Key words: organizational Chaxu climate; job crafting; organizational commitment; uncertainty avoidance
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