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Research on the Brand construction of Party Building
at the Primary Level in Universities under
the Background of Internet Plus
CHEN Xian

( Overseas Education college Fujian Business University Fuzhou 350012 China)

Abstract: Under the background of "Internet Plus" the brand construction of Party building at the primary level in

Universities is objective demands of improving the scientific level of Party building at the primary level in

universities promoting the scientific development of universities and strengthening the internal vitality of Party

building. Currently the main problems of Party building at the primary level in universities are lack of awareness of

brand building low degree of brand promotion and lack of innovation awareness. To solve these problems we should

promote the integration of Party building publicity and the internet actively transform the concept of Party building at

the primary level in universities strengthen the construction of campus network under the Party building improve the

work of position construction and build a professional party building team under the background of "Internet Plus" so

as to constantly enhance the brand influence of Party building at the primary level.
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