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Research on the Industrialization Development of Agricultural
Products of Geographical Indications in Fujian Province

— A Perspective of SWOT Analysis

LIU Chunming
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Abstract: Geographical indication as the world’s prevailing intellectual property protection system for agricultural
products with its inherent regional monopoly and irreplaceability of products has become the source of superiority in
domestic and foreign market competitiveness. Under the current certification and protection management system the
agricultural products of geographical indications in Fujian Province have developed rapidly in terms of quantity
category output value and social benefits but the level of industrialization is still not high. Through SWOT analysis
this paper summarizes the internal advantages and disadvantages as well as external opportunities and threats of the
industrialization development of geographical indications of agricultural products in Fujian Province and puts forward
countermeasures such as strengthening the role of the government and industry organizations improving the level of
industrialization and implementing brand strategy to promote the industrialization development of agricultural products
of geographical indications in Fujian Province.
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