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Research on the Value Co-Creation Model for Historical
and Cultural Blocks Under the Background
of Smart City Construction
LUO Liqun

( School of Business Administration Fujian Business University Fuzhou 350012 China)

Abstract: In the construction and transformation of urban historical and cultural blocks the traditional protection and
operation mode relying on a single subject of the government has been difficult to meet the transformation and
development needs of urban construction. How to guide multiple subjects to participate in the construction
transformation and value creation of the block is the key to building a new operation and management model. Based on
the DART model a multi-agent value co—creation model on the basis of the smart city data open—sharing platform is
constructed in this study and the role positioning and mutual relationship of various participants are discussed. The
realization path of value co—creation of urban historical and cultural blocks is put forward which is to promote
relationship coordination resource allocation benefit and risk sharing among various participants by means of smart
dialogue acquisition delivery and supervision. The construction of a multi—subject value co—creation model will
provide a useful theoretical reference for the scientific governance of urban historical and cultural blocks.
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