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Thoughts of Developing Fujian Agricultural Products
E-commerce under COVID19

— Taking Zhangzhou Cloud Platform as an Example
YANG Yangkan

( Fujian Institute for Industry and Enterprise Development Fuzhou 350000 China)

Abstract: With the development of Internet agricultural products e-commerce as an emerging marketing method
becomes popular in rural areas. During the period of COVID-9 agricultural products e-commerce helps with the
upgrading and optimization of traditional agricultural industry chain then solves the unsalable problem by introducing
the emerging “contactless” consumption mode. Taking Fujian Zhangzhou as an example the paper analyzes how the
cloud platform boosts the online selling of agricultural product and suggests that the future development of Fujian
agricultural products e-commerce should concentrate on constructing the digital agriculture cloud platform
establishing the branding and standardization of e-commerce for featured agricultural products in Fujian and
implementing talents cultivating policies and encouraging startup of agricultural products e-commerce.

Key words: COVID-19; traditional agricultural industry chain defects; agricultural product e-commerce; agriculture

cloud data

Thoughts on Marx’s Labor Value Theory and
Contemporary Fictitious Labor Value

DENG Shaochuan
( School of Marxism Lanzhou University Lan zhou 730000 China)

Abstract: In the era of artificial intelligence virtual labor is emerging as a new mode of production which has
triggered new thinking on Marx’s labor value theory. Virtual labor has not changed the social attributes of productive
labor under the capitalist commodity economy and its essence is a new form of productive labor. Although virtual
labor presents unique characteristics in the value creation process the essence of various new production factors is
still labor tools rather than labor itself. Virtual labor is still human labor rather than tool labor and its value creation
process still conforms to Marx’s basic laws of scientific labor value theory. On the one hand we should adhere to and
develop Marx’s scientific labor theory of value in the unity of history and logic; on the other hand we should fully
understand and study the law of value law of price the relationship between man and machine and their effect on
the distribution system of our country which is of great significance to actively promoting the reform of the socialist
market economy and the distribution field.

Key words: artificial intelligence era; Marx’s labor theory of value; virtual labor



