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Fig.1 The corporate social responsibility pyramid of online education
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Research on Social Responsibility of Online Education
Enterprises during COVID-19

CUI Xiumei BAO Shuyuan
( School of Accounting Nanjing Audit University Nanjing 211815 China )

Abstract: The COVID-9 outbreak has made online education become a new normal of education in the first half of
2020 and the people have paid more attention to the social responsibility of online education enterprises. Based on
the theory of corporate social responsibility and stakeholder theory this paper discusses the uniqueness and necessity
of online education enterprises undertaking social responsibility from multi-dimensional perspective. Meanwhile this
paper analyzes the social responsibility behavior of online education enterprises from macro and micro supply and
demand levels and proposes targeted measures for online education enterprises during the post-epidemic era through
three aspects the concept of social responsibility social responsibility system and social responsibility practice.
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