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The Implementation Path and Thinking of Marketing Strategy
Innovation in Three Alleys and Seven Lanes

— Based on SIVA Theory
HUANG Wei

( Department of economics and management Jinshan College of Fujian

Agriculture and Forestry University Fuzhou 350002 China)

Abstract: After years of protection and development Three alleys and seven lanes in Fuzhou have inherited unique
cultural genes and basically realized the pattern of equal emphasis on protection and development. However there
are still some shortcomings in the innovation of marketing strategies. In order to better inherit the rich historical and
cultural heritage of Three alleys and seven lanes and explore the protection and development value of old historical
and cultural blocks this paper systematically puts forward the innovative implementation path and thinking of
marketing strategy of Three alleys and seven lanes based on Siva theory and suggests that we accurately explore
consumer demand and tailor products and services; deeply tap the potential and carefully create a unique “place
spirit”; set up information contact nodes to actively respond to the concerns of tourists; face the customers directly
and increase the online purchase channels. It is expected to provide a theoretical reference for the virtuous cycle of
equalizing the protection and development of the historical and cultural blocks of Three alleys and seven lanes in
Fuzhou.
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