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Exploration of Culinary Talent Cultivation Reform under

the Mode of School-Enterprise Collaborative Education

— A Case Study of Juchunyuan Culinary College of Fujian Business University

XIE Baotian

( Department of Tourism and Hospitality Management Fujian Business University Fuzhou 350012 China)

Abstract: The school —enterprise collaborative education has long played an important role in the cultivation of
applied talents and the industrial college is an example of this mode integrating industry with education. More and
more colleges and universities begin to actively try this mode. Fujian Business University and Fuzhou Juchunyuan
Group set up Juchunyuan Culinary College of Fujian Business University a characteristic industrial college to carry
out practical exploration from five aspects: management mechanism curriculum system practice base teaching staff
and inheritance of Fujian cuisine to collaborate on cultivating high—level applied culinary talents.
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Research on the Implementation of Suning’s “New Retail” Model

WU Chaoyun' YU Changbin >
( 1. Department of Economic Management Fuzhou Software Technical Vocational College Fuzhou 35003 China;

2. Rural Credit Bank of Fuzhou Fuzhou 35000 China)

Abstract: With the help of the Internet Internet of things big data artificial intelligence and other technologies
Suning’s  “New Retail” model uses both online and offline channels to build a complete digital consumption scene
for customers and fully meet their different needs. In the process of operation there are still some problems such as
the zero sum game between online platform and offline physical stores the design error of the same price online and
offline 1T system to be upgraded logistics to be accelerated and online marketing tools to be improved. Therefore it
is necessary for Suning to improve the implementation strategy of the “new retail” model by repositioning online and
offline functions reconstructing the online and offline price formation mechanism making full use of various online
marketing tools upgrading the information system and giving full play to the role of the logistics system so as to
obtain sustainable competitive advantages.
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