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A Survey on the Strategies of the New Media Literacy of College

Counselors: A Perspective of Network Education

MAO Maoshan

( Academic Administration Fujian Business University ~Fuzhou 350012 China)

Abstract: The rapid development of new media brings opportunities and challenges to ideological and political
education in Colleges and universities. Only with good new media literacy can the college counselors the implementer
and participant of network education stand on the commanding height of internet information dissemination and
become experts in using new media technology to carry out network ideological and political education. A survey
suggests that there are still shortcomings and weaknesses in counselors’ new media literacy which shows distance
based on the current situation and there is still some room for improvement in the overall level. The main reasons are
the lack of guidance training learning resources time and energy as well as the limitation of endogenous motivation.
The construction of an integrated learning mechanism is conducive to the promotion of counselors’ new media literacy.

Key words: network education; college counselors; new media literacy; survey and analysis



