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Research on the People-oriented Literature and
Art Code in Epidemic Response Documentaries
from the Perspective of Semiotics

JIN Shan
( School of Media and Exhibition Fujian Business University Fuzhou 350012 China)

Abstract: In the discourse system of the internet age the creation of people-centered literature and art code is facing
difficulties such as the generalization of signifier and the narrowing of signified. Taking epidemic response as the
theme this paper selects influential documentaries as research objects and analyzes their strategies for reshaping
people-oriented literary and art codes from the perspective of semiotics. It is helpful to sort out the value guidance
trend of the creation of epidemic response documentaries in the post-epidemic era to use semiotics to interpret the
positive expression of the documentaries on mainstream ideology employ the design of Punctum integrate the
confrontation and turning of heterogeneous styles and explore the interdependent relationship between art works and
the people. Epidemic response documentaries with gathered clips and micro-documentaries may become the
mainstream of writing people-oriented art and literature codes.

Key words: people-oriented; epidemic response documentaries; semiotics



