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Tab.1 Analysis of the influencing factors of tourists’ choice of homestay

Wi—fi
N o SPSS 22
() KMO  0.814 ( KMO 0.7
( Cronbach’ s alpha) ) Bartlett
SPSS 22 9 0. 000 0. 001
0.918 ( 0.7 ()

. KMO ( 2)
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Tab. 2 Statistics of the sample information of the interviewed tourists

1%

164 36. 61

284 63.39

20 50 11. 16
20~35 255 56.92
36~50 84 18.75
51 59 13.17
53 11. 83

200 44. 64

60 13.39

63 14. 06

33 7.37

23 5.13

16 3.57

1~2 185 41.29
3~4 139 31.03
5~6 59 13.17
6 65 14.51
200 164 36.61
200~ 600 188 41. 96
600~1 000 62 13. 84
1 000 34 7.59
168 37.50

280 62.50

208 46.43

78 17. 41

36 8.03

55 12.28

43 9.60

28 6.25

1 1 133 29. 69
2 1 240 53.57
32 48 10. 71
4 27 6.03
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Tab. 3 The total variance of the influencing factors
o AR RHIE (E FEHOP-J5 FEA PEFRF-J5 FEA
St AR5 1% I st AL % 2n% Bt LRM%  FN%
1 8.478 38. 537 38.537 8.478 38.537 38.537 4.447 20.214 20.214
2 1. 890 8.593 47.129 1. 890 8.593 47.129 2.769 12.588 32.802
3 1. 704 7.744 54. 873 1. 704 7.744 54.873 2.674 12. 152 44.954
4 1.463 6. 650 61.523 1.463 6. 650 61.523 2.494 11.338 56.292
5 1. 083 4.923 66. 446 1. 083 4.923 66. 446 2.234 10. 155 66. 446
6 0. 950 4.319 70. 766
4.240. 2.627. 2.566,
6 4, 2.498. 2.219 67.38%
5 8.035. 1.867. o 21
1.703. 1.461. 1.083 67.38% 5 o
4
Tab. 4 The total variance of the adjusted influencing factors
P EARFFIEE FECE 7 FHA PR J5 FIZA
St A5 % 2% Rt TR %  RIN% St Bri%  FN%
1 8.035 38.264 38.204 8.035 38.204 38.264 4.240 20. 193 20. 193
2 1. 867 8.891 47. 154 1. 867 8.891 47. 154 2.627 12.508 32.701
3 1.703 8. 111 55.265 1.703 8. 111 55.265 2.566 12.220 44.921
4 1. 461 6.959 62.225 1. 461 6.959 62.225 2.498 11.895 56. 816
5 1. 083 5.157 67.382 1. 083 5.157 67.382 2.219 10. 566 67.382
6 0.901 4.292 71.674
N 7
0.5 1 o
5. N N Wi-fi
1 1 N ; N
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Tab. 5 Analysis of tourists’ choice of homestay
0.753 4.34 0.938
0.732 4.75 0.539
0. 700 3.59 1. 044
Wi—fi 0. 687 4.28 1.223 4.04 0.431
0. 651 3.85 1. 184
0. 602 4.04 0.990
N 0.507 3.40 1.237
0.735 3.27 1.110
0.704 3.68 0.947 3 36 0. 288
0. 644 2.93 1.013
0. 607 3.55 0.903
0.770 1.83 0.871
0.677 2.35 1.074
2.21 0.276
0. 669 2.57 1. 504
0. 607 2.10 0.910
0.776 3.52 1. 176
0.772 4.1 1. 176 3.84 0.241
0.744 3.90 0. 946
0. 824 2.67 1. 185
0. 683 3.60 1. 164 3.09 0.385
0.652 3.00 1.177
3
3 4
N 4
5
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Fig.1 Classification of the influencing factors of tourists’ choice of homestay
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An Analysis of the Influencing Factors of Tourists’ Choice of Homestay
— A Case Study of Wuzhen Scenic Spot

FU Qinglong
( College of Management Fujian Agriculture and Forestry University Fuzhou 350002 China)

YAN Yushuang LAI Qifu LIN Feifei

Abstract: As an important carrier of rural culture rural homestay facility has gradually become an important part of
rural industry revitalization. Based on the theory of customer demand and customer satisfaction this paper puts
forward the influencing factors of tourists’ choice of homestay. This paper makes a case study of Wuzhen scenic spot
and adopts the factor analysis method to analyze the influencing factors of tourists’ choice of homestay in Wuzhen
based on the data obtained through a questionnaire survey. The influencing factors are mainly divided into five
categories: environment and facilities of homestay space and atmosphere attraction of homestay image and service of
homestay operation and management of homestay marketing and publicity of homestay. Finally some suggestions
are put forward from the aspects of environment facilities publicity room style room type and housing price
formulation of homestay in Wuzhen.

Key words: tourists; homestay; influencing factors; Wuzhen scenic spot



