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1~5 Tab.1 KMO and Bartlett’s test
R Kaiser—Meyer—Olkin 0.574
KMO Bartlett 81. 136
KMO Bartlett df 28
86. 958 P Sig. 0. 000
0.05 0 Bartlett 81. 136
KMO 0.578 0.5 P 0.05
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Tab.3 Explained variance
% Yo % % % Y%
1 2. 667 33.337 33.337 2. 667 33.337 33.337 2. 166 27. 069 27. 069
2 1.718 21.481 54.818 1.718 21.481 54.818 1. 965 24. 566 51.635
3 1.385 17.317 72.134 1.385 17.317 72.134 1. 640 20. 499 72.134
4 0. 842 10. 521 82. 655
5 0.618 7.720 90. 375
6 0.333 4. 156 94. 531
7 0.319 3.986 98.517
8 0.119 1.483 100. 000
4 a
Tab.4 Component matrix a
1 2 3
0.625 0.125 -0.529
0. 486 0.330 -0.577
0. 637 0. 300 0.521
0.237 -0. 491 0.585
0.364 0.574 0. 286
0. 664 0.479 0.244
0. 689 -0. 603 -0.115
0.728 -0.584 -0. 064
; 3 o
5 a
Tab.5 Rotated component matrix a
1 2 3
0.327 0. 163 0.743
0. 082 0.174 0. 801
0.230 0.842 -0.071
0.531 0.173 -0.572
-0. 161 0.711 0.114
0.113 0.813 0.237
0. 909 0. 001 0. 159
0.923 0. 063 0. 140
; Kaiser ; a 4 .
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Tab. 6 Component score coefficient matrix °
0.204 99,
1 2 3 7
0. 100 -0. 023 0.442
-0.023 -0. 003 0.493 o
0. 045 0. 450 -0. 156 .
0.277 0.115 -0.422
-0. 145 0. 390 0. 002
-0.028 0. 409 0. 053
0.431 -0. 094 0. 048
0.433 -0. 059 0. 028
Kaiser
6 o
()
F,= x0.277 + x0.431+
x0. 433 (1) .
F,= x0. 450+ x0. 390+
x0. 409 (2)
F,= x0. 442 + x0. 493 (3) 277%

F= 0. 270 69xF,+0. 245 66xF,+ 0. 204 99xF,
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Research on the Attention of Rural Youth Entrepreneurship Micro Loan

—  Taking Rural Commercial Bank of Quanzhou as an Example

DING Jie CAI Xinrong WANG Siqi ZHOU Bomin WANG Wenqi

( School of Economics and Finance Fujian Jiangxia University Fuzhou 350108 China )

Abstract: In the 2019 government work report it is proposed that “we should continue to fight the three tough
battles make accurate efforts to strive for actual results” and “further deepen mass entrepreneurship and
innovation”. It is of great significance for rural commercial banks to take the road of rural revitalization well in the
face of the huge and diversified financial demand of rural revitalization in the future. Through the interview of bank
staff and rural youth and combining with SPSS statistics this paper takes the rural youth entrepreneurship loan of
Rural Commercial Bank of Quanzhou as the starting point then the data modeling is conducted for factor analysis.
We study on the existing problems of rural youth entrepreneurship loan under the background of rural revitalization in
order to improve the loan efficiency. It is proposed to strengthen financial publicity and improve business efficiency;
quantize credit rating and make accurate loan filing; introduce insurance participation and carry out relevant training
programs striving to reduce the cost of loans.

Key words: youth entrepreneurship loan; rural commercial bank; factor analysis



