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Fig.1 The grammar framework of visual-image analysis
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Fig. 9 The emblem of Digital China Summit
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Abstract: The study integrates Kress & van Leeuwen’s grammar framework of visual —image analysis with the
analysis indicators in the software of Multimodal Image Analysis developed by Kay O’Halloran’s team to visually
interpret and compare the image characteristics, design concepts and social significance of the mascots “Shuwa” and
“Shubao” for China digital exhibitions. The study shows that the mascot images of China digital exhibitions contain
common characteristics like strong local elements, rich pluralistic concepts, prominent humanistic qualities and
distinct digital attributes, which are jointly constructed by multimodal semiotic resources, such as images, texts,
colors, facial expressions and postures, etc. It is the result that China digital exhibitions’ multiple demands work
together to carry forward profound regional — culture heritage, manifest exhibition value — orientation, improve
exhibition images and achieve exhibition intentions.

Key words: digital exhibitions; mascots; images; the grammar framework of visual-image analysis
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