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47.3%; 25 5.5% 26~35 N
54.8% 36 ~ 45 32.9% 46 12 “

6. 8%:; 6.2% 20. 2% 7 Cronbach’s « 0.935, 3.
55. 8% 17. 8%; 6 000 ; Meyer ' 6 “
9.2% 6 000 ~9 000 37% 9 000 ~ 12 7 Cronbach’s

000 25.7% 12 000 ~ 15 000 17. 1% o 0.885. 4. Parker '

15 000 11%; 2 0.4 7

30.1% 2~5 41.1% 5~8 « .

16.8% 8~10 7.5% 10 4. 5% Cronbachs o 0. 893,

() .
1. : Ahearne ()
3
o “ o 1
7. Cronbachs « o
0.899. 2. ; Dik " CVQ
1
Tab.1 Confirmatory factor analysis
X /df RMSEA CFI IF1 TLI
(LS. CC. AC. PB) 2.424 0.070 0.910 0.911 0. 901
(LS+CC. AC. PB) 4.137 0. 104 0.799 0. 801 0.782
(LS+CC+AC. PB) 5. 605 0. 126 0. 704 0. 706 0.679
( LS+CC+AC+PB) 7. 830 0.153 0. 560 0. 562 0. 524
. LS cC AC PB .
() ~
N 2,
2 .
Tab.2 Mean standard deviation and other coefficient of variables
AR Mean SD 1 2 3 4 5 6 7 8 9

L P 0.473 0.500

2. AT 1.411 0.700 -0.027

3. % 1.856 0.786 0.339°* -0.161""

4. WA 1.836 1.152 0.016 0.186°" 0.308""

5. 5SS 1151 1.074 -0.011 0.329"° -0.145° 0.148"

6. GNP XAM  3.635 0.768 —0.044 0.272"" -0.015  0.063  0.180"" 0.899

7. TAEH A& 3.506 0.690 —0.109 0.269°* -0.085  0.030  0.095  0.440°" 0.935

8. IR 3.876 0.685 0.080 0.258** 0.051  0.171°° 0.099  0.388°" 0.594°" 0.885

9. EhEATH 3.427 0.735 -0.028 0.217°" =0.057  0.132° 0.250°" 0.234"° 0.338"° 0.367"" 0.893

DF p<0.05 * * p<0.01 Cronbachs « o
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() M5 M6. M5
SPSS25. 0
3, M2 0. 165 0.059 (p>0.05)
(B=0.165 p< 3 © M6
0.01) 1 . M3 M4
. 0. 165 0.062 ( p>0.05)
0.357. 0.311 ( p<0.001) 5 .
2. 4 .
3

Tab.3 Hypothesis test results

_ EEPEAT R TAFfd A 155 R EHET N
M1 M2 M3 M4 M5 M6
PE5 -0. 020 -0. 005 -0. 107 0. 130 0. 027 -0. 048
I 0.140" 0. 095 0.165"" 0.150" " 0. 046 0. 045
i) -0. 028 -0. 039 -0.024 0. 006 -0. 032 -0. 041
A 0.057 0.059 -0. 007 0.072" 0. 061 0.035
L4 AR R 0.129"" 0.116" " -0.023 -0.019 0.123"* 0.123""
T I SR 0.165"" 0.357"°"" 0.311""" 0.059 0. 062
TAEf i)k 0.296" " *
i R 0.3327""
LI 3.039° " 2.526""" 2.108" " 2.351"°" 19027 " 1.746" "
R 0. 090 0.117 0.227 0.201 0.177 0.193
AR? 0.098 0.211 0. 184 0. 156 0.173
F 5.654""" 6.293""" 13.945° " 11.932" " 8.704" " " 9.725"""
* p<0.05 % * p<0.01  * % % p<0. 001,
Bootstrap PROCESS 4 Bootstrap
( Tab.4 Analysis results of Bootstrap test
4) . Monte Carlo 20 000 Boot CI95%
LLCI  ULCI
0.060  95% 0. 007 0.136 0.033 0.077 0.206 82.47%
0.119 0 ( 1)
I: -
3 : 0.060 0.029 0.007 0.119 36.08%
0.077 95% H
0.027 0.134 0 ( 2) g T 007 0.028 0.027 0.134 46.39%
5 . -
959, -0.109 0.072 ( L: 2) -0.017 0.046 -0.109 0.072 -
0 o : . 95%

20 000  Bootstrap o



2022 2 : VUCA 39
VUCA o
VUCA
1 PARKER S K WILLIAMS HM TURNER N. Modeling the
antecedents of proactive behavior at work J . Journal of
. Applied Psychology 2006 91( 3) : 636—-652.
2
I
2020 32(2):232-243.
3
J. 2020 17(9) : 1327-1335.
’ 4
7 — I

2016 28( 11):191-202.
5 MAITLIS S.The social processes of organizational sensemaking

J . Academy of Management Journal 2005 48(1):21-49.

] 2020
17( 1) : 111-120.



40 JOURNAL OF FUJIAN BUSINESS UNIVERSITY 2022 2

( ) J . 2018 21 31( 16) : 2017-2044.

(3): 152-164. 12 AHEARNE M MATHIEU J RAPP A. To empower or not
8 DIK BJ DUFFY R D. Calling and vocation at work J . The to empower your sales force? An empirical examination of the

Counseling Psychologist 2007 37(3) : 424-450. influence of leadership empowerment behavior on customer
9 PRIOR D D KERANEN ] KOSKELA S. Sensemaking satisfaction and performance J . Journal of Applied

sensegiving and absorptive capacity in complex procurements Psychology 2005 90(5) : 945-955.

J . Journal of Business Research 2018 88(7): 79-90. 13 DIK BJ ELDRIDGE BM STEGER M F et al. Development

10 CHEN X YUANY LIU]J etal Social bonding or depleting? and validation of the calling and vocation questionnaire ( CVQ)

A team-evel investigation of leader selfsacrifice on team and and brief calling scale (BCS) J . Journal of Career

leader work engagement J . Journal of Occupational and Assessment 2012 20(3) : 242-263.

Organizational Psychology 2020 93(4): 912-941. 14 MEYER J P ALLEN N J SMITH C A. Commitment to
11 KIMM BEEHR T A. Empowering leadership: leading people organizations and occupations: extension and test of a three—

to be present through affective organizational commitmenf ] . component conceptualization J . Journal of Applied

International Journal of Human Resource Management 2020 Psychology 1993 78(4): 538-551.

The Effect of Leaders” Sense—giving on Employees”

Proactive Behavior in VUCA
WANG Juanjuan' >
(1. Business School Henan University Kaifeng 475001 China; 2. Party Building Research
Office Qinghe Vacational College Beijing Jiaotong University Beijing 100192 China)

Abstract: As an important information clue leaders” sense-giving plays an important role in shaping employees’
attitude and behaviors. Based on social information processsing theory this paper explored the mechanism of leaders”
sense-giving on subordinates” proactive behavior in VUCA situation through questionnaire survey. The results showed
that leaders” sense-giving positively affects their subordinates” proactive behavior; career calling and affective
commitment have a multiple-mediating role in their relationship. This research suggested that enterprises should
strengthen leaders” sense-making and communication abilities enrich the forms of leaders” sense—giving in different
situations and focus on improving employees” affective commitment and career calling to stimulate their proactive

work behaviors.
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