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Fig. 1 Trade credit decision of small businesses
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1

Tab.1 Description and definition of independent variables

ses

Inter—ses— X, ses X, o

Inter—ses— X, ses X, o

Z

Z,

Inter—ses— Z, ses  Z, .
Inter—ses— Z, ses 7, .

Age-30 : 30 1 0.

Age—-40 © 31~40 1 0.

Age—50 : 41~50 1 0.

cus—type : 1 0

det—type : 1 0.

Edul 1 0

Edu2 1 0.

Industryl 1 0.

Industry2 1 0.

Industry3 1 0.

Industry4 1 0.

south—north ( N N ) 1 ( NN ) 0.

3 probit ;
p 0.01
probit o
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2
Tab.2 Description of samples
1%

272 32.3

571 67.7

389 68. 1

182 31.9

30 137 16.3

31~40 353 41.9

41~50 292 34.6

50 61 7.2

292 34.6

( ) 341 40.5

210 24.9

275 32.6

568 67.4

370 43.9

473 56. 1

314 37.2

70 8.3

171 20.3

81 9.6

207 24.6

( NN 414 49.1

( N N 429 50.9

3 probit
Tab.3 Estimation results of Probit sample selection model
LA eSS b P
G (RLAE R 2B 4) A (RBERE BTS2 7 A0

ES 4 NS ES 4 PR
X, 0.9588°"° 0.104 8 A 1.018° "~ 0.122 8
X, 0.5901°"" 0.1029 Z, 0.6753""" 0.1213
Inter—ses— X, -0.1808"" 0.084 1 Inter—ses— Z, 0.0223 0.122 4
inter—ses— X, 0.1971°* 0. 086 7 inter—ses— Z, 0. 050 4 0.138 8
Age-30 0.3458 0.2235 Age-30 0.2336 0.244 4
Age-40 0.174 5 0.197 5 Age-40 0.220 8 0.213 6
Age-50 0.128 6 0.199 9 Age-50 0.283 9 0.2127
cus—type 0.092 2 0.107 8 cus—type 0.107 9 0.118 2
det—type -0.2331"" 0.104 9 det—type -0.128 2 0.11
Edul 0.220 3" 0.132 Edul 0.3273"" 0.148 3
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3
N ARE NS Rk £ B pe ok
A (Rl A5 FIE B4 A5 i (R SRR 2 43 A5 30

RE FRifER RE FRfER
Edu2 0.2523" 0.127 9 Edu2 0.3096" " 0.143 3
Industryl 0.034 7 0.126 5 Industryl 0.2859"" 0.136 5
Industry2 -0.1327 0.198 6 Industry2 -0.038 1 0.241 4
Industry3 0.079 9 0.156 9 Industry3 0.165 5 0.165 1
Industry4 0.040 5 0.189 3 Industry4 0.278 7 0.195 8
south—nort} 0.4029**" 0.102 6 south—north 0.0211 0.112 6
B EI -0.946 4% ** 0.247 7 g e -1.9051*** 0.272 3

LR test of indep. eqns. ( p = 0): chi2(1) =44.09;Prob > chi2 = 0. 0000,

* ok ok

1%+ 5% 10%

probit
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A Study on the Influencing Factors of the
Trade Credit Decision by Small Businesses

—Based on the Survey of Small Business Customers of a Construction Machinery Enterprise

ZENG Shigiang' QIU Debo’
(1. School of Economics and Management Shanghai Institute of Technology Shanghai 201418 China;
2. Lonking Holdings Limited Shanghai 201612 China)

Abstract: Based on the questionnaire survey data of small business customers of a construction machinery enterprise a
Probit sample selection model is used to analyze the influencing factors of trade credit decision of small businesses. The
results show that whether trade credit is involved in decision—making or selection decision—making small businesses
are affected by the recommendation of friends and sellers and environmental factors are important factors affecting small
businesses’ trade credit decision—making. In addition the interaction effects of self—esteem and two environmental
factors education level region type of big decision making have significant effect on small businesses’ trade credit
participation decision and education level and industry factors have significant effect on small businesses’ trade credit
selection decision.

Key words: small businesses; trade credit decision; Probit sample selection model



