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Tab.1 The Related Documents of Wuyi brand development strategy

§ »

( “ ” (2018-2025 ) ) «“ ”
§ »

- ” (2018-2025 ) )

§ »
( . N »
( «
7 » 200

€ bi
(G 7 bi
( « »

b

€ .
bi

N . (.

( “ 7 )« 63
)

43 »

. 2018 “« oo ()

“ »

@ ”



JOURNAL OF FUJIAN BUSINESS UNIVERSITY

2020

3

“ ”
~
Al
“«
“ ”»
“ ”»
Al
“
~
“
o
o
4 275
o

”»

o (.
63

[13

“

i



2020

3

51

Y Y
« ” «
Y
A Al )
~ °
o ()
“ “« 2
- ~
°
A)
Y o
«“«
~
_ . 2
°
AY
«
o
« ”
°
AY
«
°
1 Y
8 4
AY o
‘@ ( )
» 569
o]
~ ~ ~
”
o A) N

”»



52 JOURNAL OF FUJIAN BUSINESS UNIVERSITY 2020 3

¢ ” :
b
. . . 1 M .
. . . 2017.
2 M .
2014.
’ 3
N N L .
A 2014( 5) : 195-205.
> 4
J. 2010( 5) : 275-276.
“ 5 J
” . . . 2014( 3) : 68-69.
. 6
J. 2019(7) : 31-35.
7 . J .
(1) 2019(9) : 25.
- (2) i !
2018( 5) : 4.

»(3)

The Actual Value and Guarantee Mechanism of Integrating
Credit to Regional Brand Construction

— A Case Study of Wuyi Brand
SUN Xuelin

( Law Teaching and Research Office Nanping Party School Nanping 353000 China)

Abstract: Integrating credit into regional brand construction is conducive to the practical needs of reform and
development. Wuyi brand focus on green ecology relying on the ecological advantages and industrial advantages to
make its reputation continuously promoted. To keep the leading advantage Nanping Municipal Government has
gradually formed the regional brand management system that provides necessary basis for credit regulation but there are
some weak points left. So brand credit system needs to be strengthened to supply more resource to build the whole life
cycle of multiple subject credit supervision mechanism broaden participation mechanism and intensity a sharing and
joint innovation with credit management which will improve brand credit supervision system efficiency.
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